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Code of Ethics 
Live and Practice Inntegrity 



 
At Grupo Innovasport we have 
pursued the dream of bringing 
sports to all families across the 
world, creating job opportunities 
and building a community where 
our responsibility goes beyond what 
we offer through our products or 
services, the way we conduct 
ourselves is essential to the positive 
impact we strive to make in society. 

 
Our work and commitment to our collaborators, clients, 

suppliers and authorities is not only about what we 

achieve as an organization, but how we achieve it. We 

stand out by acting ethically, transparently and in full 

compliance with established laws and regulations. 

 
We count on you to understand, respect, accept and 

comply with our Code of Ethics, use it as a guide to 

fostering a culture of inntegrity, trust and 

responsibility among your colleagues, clients, 

suppliers and the broader community. 

 
I invite you to take a few minutes to read it. 
and together reflect our commitment to society, let´s 

promote positive and collaborative environments by 

acting honestly and always living our values and 

principles and with everyone we interact with. 

 

 
Francisco J. Martín Bringas  

President of Grupo Innovasport 
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The purpose of the Code of Ethics is to provide a 
guide for shaping our behavior across different 

work environments, it is grounded in our mission, 
vision and principles that define our culture and 

encourage us to act with inntegrity. 

 

 
 
 

 
ETHICS MAKES US 
A BETTER TEAM 
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Being integral at Grupo Innovasport, 
means being honesty, fair  
and objective; we always do 
the right thing and live in 
alignment with our principles and 
purpose every day. 

If we are ethical, we are inntegral. 

 
We take on the responsibility of complying with and 
helping others comply with each agreement 

in this Code of Ethics, as well as the policies, 
regulations and procedures established by the 

organization. 

 
This code is not intended to cover every possible 
situation or ethical dilemma that may arise, 
but rather to provide clear expectations for 
the behavior the organization expects from all 

its team members. 
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VISION 

 

 

 

WE 

EMPOWER OUR 

CONSUMERS 

TO REACH 

THEIR 

FULLEST 

POTENTIAL 

BY 

CONTINUOSLY 

EVOLVING TO 

OFFER AN 

EXCEPTIONAL 

SPORTING 

GOODS RETAIL 

EXPERIENCE.  
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MISSION 

 

 

SPORTS. 

  



Our 
Principles 

 

 

 

Principle 1 

Each person is important. 

 

 

Principle 2 

We are a great team. 

 

 

Principle 3 

We believe in the power 
transforming sports. 

 

 

Principle 4 

We connect with our customers and 
community through meaningful 

experiences. 

Principle 5 

We think big and make things 
happen. 

 

 

Principle 6 

 
We are agile, adaptable and 
constantly evolving. 

 

 

Principle 7 

Forms matters, 

we always play fair. 
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You are the heart of our culture. 

With you, our principles move, act, inspire and transcend. 
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Why do we have a 
Code of Ethics? 

As an organization we have the responsibility to define the rules 

of the game clearly, systematically, specifically and impartially. 

 
Knowing the Code of Ethics helps us to maintain a strong team spirit by 

guiding our daily decisions and helping us identify the right thing to do 

and do it with inntegrity. 

 
We base our behavior on what is expected of us as individuals, as 

team members, and in our interactions with external stakeholders. 

 
 

 
Who is it for? 

It is intended for all employees and leaders who are part of the great 

Innovasport team across different stores, Support Offices and CINNCO 

centers, as well as everyone who collaborates directly and indirectly with 

the organization, including our service providers and business 

partners. 

 

What is it for? 

At Grupo Innovasport we firmly believe that doing things the right 

way benefits everyone. This Code is designed to guide us toward 

becoming the best place to work and grow professionally, promoting 

teamwork and an environment of trust and transparency that allows 

us to stay aligned in what we think, say and do. 
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ETHICS 
ON OUR FIELD 

 

 

 

 

 

 

 

 

 

We live with inntegrity when we make 
decisions that respect our values and 
take responsibility for our actions. 

 
We are always ethical and do 
what is right. 
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SEES YOU OUR AGREEMENTS Code of Ethics

DO THE 
RIGHT THING 
EVEN IF  
NO ONE 



Age 

 

 

 

  

  

  

 

Agreement 1: 

 

WE RESPECT AND ARE 
FAIR WITH OUR TEAM 

Agreement 2: 

 

WE BUILD 
DIVERSE TEAMS 

 

 

• We treat everyone with dignity, respect 

and fairness, we respect the opinions of others 

and foster an environment of trust, 

transparency and honesty. 

 
• We respect the team members under our 

leadership by contributing to their 

development, evaluating their performance, 

providing timely feedback. 
and recognizing a job well done. 

We strengthen this when: 

We acknowledge a colleague who acted 

with inntegrity during a work situation and 

mention it during a meeting with the work team. 

 
We create a respectful and trusting environment by 
listening without prejudice of any type. 
 
 
 

 

WHAT HAPPNES IF...? 
In some meetings, my direct supervisor yelled at me and used 
harsh language, claiming that I´ve been performing poorly lately. Is 

this justified? 

No, as leaders we have the task of motivating employees to 

achieve goals. A leader must inform and provide feedback to 

teams effectively, privately and handle situations appropriately 

to create an environment of trust. 

 

 

 

• We create an inclusive environment that values each person´s 

unique abilities and differences. 

 
• We promote diversity as a competitive and strategic business 

advantage. We are convinced that having employees with a variety of 

ideas leads to better results. 

 
• We respect people's individuality and do not discriminate based on: 

 

We strengthen it when: 

A colleague thinks differently 

from me, and yet we listen to 

each other and respect the 

diversity of ideas. 

 
We build 
and value teams made up 

of different personalities, 

preferences, and skills. 

 
When evaluating someone's 

performance, I base it solely on 

their work not on other factors 

such as age, sexual orientation, 

religion, etc. 
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Harassment may include: threats, insults, cursing, 
bullying, disrespectful comments, excessive blaming or 

accusing, mistreatment disguised as jokes, making 
body or sexually suggestive comments, touching, 

making indecent proposals. 

 

 

Agreement 2: 

 

WE BUILD 
DIVERSE TEAMS 

 
 
 
 
 
 
 

 
• We promote an environment of fellowship, free of 

harassment, verbal, physical, psychological abuse and harassment 

in any form. 

 

 
• We do not accept language, images or physical conduct that creates 

an uncomfortable situation for our peers. 

• We do not allow acts of intimidation, harassment or threats of 

abuse of authority. 

This is how we strengthen it: 

When we address our coworkers in a respectful, kind and empathetic 

manner. 

 
When we avoid mistreatment and maintain a healthy atmosphere of 

coexistence, we are professional in our workplace. 
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of any kind, gender, sexual preference or any other reason should not 

influence the decision-making related to the team development, we 

highlight and consider their skills, 

. 

 

 
Is this accepted? 

 
No, in this organization we embrace diversity and seek to 

 
 

 

 

               Agreement 3: 

 

 
AND 
HARASSMENT-
FREE 
ENVIRONMENT 
By harassment we mean any inappropriate conduct, 

 

 

 



 

Agreement 3: 

 

WE PROMOTE  

A SAFE AND HARASSMENT-

FREE ENVIRONMENT 

Agreement 4: 

 

WE WORK UNDER EQUAL 
OPPORTUNITY PRINCIPLES 

 
• We are committed to providing equal opportunity for entry and 

promotion in our hiring process. 
or development within the organization. 

 
• We base our hiring and internal promotions on 

demonstrated skills, achievement of objectives and other 

personal merits. 

 
• We create a respectful and inclusive environment with clear 

actions and words for everyone, ensuring their understanding and avoiding 

misinterpretations among the team. 

This is how we strengthen it: 

When we develop our employees on an equal basis and without 

any preference. 

 
When hiring personnel, we make decisions based on what is best for 

the organization, avoiding judgment and personal preference, 

following the company's Selection and Hiring Policy. 

 

 

WHAT HAPPNES IF...? 

A team leader has an important vacancy within its structure 

and, despite already having a person in mind, decides to 

conduct an assessment with the interested parties on skills 

and knowledge of the position to determine who is the most 

suitable to fill it and perform in the best way. Is this correct?  

Yes, we promote an environment of equal opportunity for all, we do not 

base our decisions on personal or emotional gain. 
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Is this a good attitude on the part of the collaborator? 

 

 
We can integrate ourselves by creating a healthy environment, 

 

 

 

Is this justified? 

 

 
 

 

 



 

 

 

checking information and ensuring that 

data is correct is  

 

 

Agreement 6: 

 

WE FOLLOW INTELLECTUAL 
PROPERTY RULES 
Intellectual property refers to inventions, business methods, trade secrets, patents, 
copyrights (software, videos, designs, etc). 
and trademarks (names and logos). 

 

 
 

 
• We are honest and transparent in our decision-making, reflecting 

our values and taking responsibility for our actions. 

 
• We conduct ourselves truthfully and are committed to acting 

according to ethical principles by not deceiving, lying to, or plagiarizing 

our colleagues and the organization. 

This is how we strengthen it: 

When I take responsibility for my decisions, I accept the 

consequences and remain honest in any situation. 

 
When we provide the customer with clear and truthful information about 
our products and promotions. 

• We respect intellectual 

property and do not take others' 

merits as our own. 

 
• We develop ideas, 

improvements, programs, 

developments, software, etc. for 

the benefit of the organization 

being aware that they are property 

of Grupo Innovasport. 

 

 

This is how we strengthen it: 

• We use our trademarks 

responsibly, protecting them 

from misuse and following 

guidelines correctly. 

 
• We ensure compliance with 
the corresponding legal provisions 

if we use the work or product of 

others for our benefit, 

investigating the terms and 

license

 
When we hand in a report or perform a job, we give credit in front 

of others to the person who performed it. 

 
When I install legally accepted programs on my computer and avoid 

installing software not authorized by the organization or illegally. 
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WE TELL THE TRUTH 
 

 

 

 
Is this attitude correct? 
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ETHICS IN 
MY LOCKER 

 

 

 

 

 

 

 

 

 

We play with inntegrity, we are 
the key player for Grupo Innovasport, from 
our position, whatever it may be, we can live 
the principles, respect them 
and encourage them among our colleagues. 

 
Together we will create a safe 
and reliable place to work. 
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PRACTICE 
DOING 
THINGS 
RIGHT 

OUR AGREEMENTS Code of Ethics 29 



 

 

Agreement 7: 

 

WE AVOID 
CONFLICTS OF 
INTEREST 
By conflict of interest, we mean 
a situation in which an 
employee´s personal interest 
or activity is in opposition to 
the interests, duties, or 
obligations of the organization. 

 

 

• We always prioritize the 

organization´s benefit over 

personal gain, avoiding any 

conflict of interest that could 
call into question our honesty and 

loyalty to the organization. 

 
• We do not meet requirements 

that go against our Code of 

Ethics or those of superiors, 

subordinates, colleagues, family 

members and/or friends, if doing 

so harms the organization. 

 
• We avoid having our direct 

relatives (blood relatives) and 

friends work under our 

supervision, respecting our 

Recruitment and Hiring Policy. 

 
• We do not accept favoritism in 

our work activities, or any 

privileges obtain dishonestly and 

unfairly. 

 
 
 
 

 
• We respect workplace 

relationships policy and the 

guidelines of our Recruitment 

and Hiring Policy. 

 

 
• We will never use our position 

to promote a side business, 

ensuring it does not interfere with 

our work, nor may the 

organization's resources be used 

to support it. 

 
• We respect the proper use 

of our benefit as Employees. 

It may not be used to supply 

products to suppliers or 

customers in exchange for 

personal benefit. For more 

information, please consult our 

Partner Purchase Discount Policy. 

 
• We avoid receiving gifts or 

entertainment from a supplier, 

business partner and/or 

government official if they work 

directly with the employee. 

 

 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 WHAT HAPPNES IF...? 
As a collaborator, I have a friend who is a fan of the team of  
the city and frequently shops in our stores. He calls me and 

asks me to reserve a limited-edition sweater, which is a new 

product that has been in high demand. 
I have had to deny this request to several customers. However, I 

am serving a star customer! Is this allowed? 

 
No, the shopping experience is one of our priorities. Denying a 

product, when it is available, causes poor customer experience 

and may discourage them from returning. It is not allowed to 

reserve products in stores. 
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For more information see the 

section: 

 

 

 

 

 

When I do not accept gifts 

especially when 

working directly with them. 

discount benefit

 



 

 

 

 

 

Agreement 8: 

 

WE HANDLE CONFIDENTIAL 
INFORMATION PROPERLY 

Confidential information refers to information about suppliers, sales, products, 
special launches, marketing and business plans, and internal organizational 
communications. 

Agreement 9: 

 

WE TAKE CARE 
OF OUR ASSETS 

 

• We do not leak or disclose 

confidential or privileged 

information, and we handle it 

with the utmost discretion and care. 

 
• We only share information 

with employees who need it to 

perform their duties, avoiding 

access by unauthorized 

individuals. 

 

This is how we strengthen it: 

• We do not use confidential 

information for personal 

benefit on third parties. 

 
• We do not share information 

with external parties about 

product launches or events that 

may affect the commercial 

relationship with suppliers. 

 
 

• We are committed to 
using resources responsibly and 

efficiently, always promoting their 

best use and avoiding any waste 

or unnecessary expenses. 

 

• We do not use the resources, 

products, facilities, equipment, 

computer systems, or other 

technological devices for 

purposes other than established 

 

 

This is how we strengthen it: 

1  When I take care of the 

technological 

equipment/furniture 

provided by the 

organization  

to carry out my activities, 

avoiding damage or misuse, 

and using it only for 

organizational purposes. 

When, because of my job position, I have access to product launches 

(sneakers/jerseys), and I respect confidentiality by not sharing the 

information with my friends or family until the date indicated by the 

organization. 
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by the organization.  
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on my device. Is this okay? 

 
No, all work tools provided by the organization must be used 

exclusively for W

applications that do not support the 

fulfillment of our responsibilities  



 

 

 

 

 

Agreement 11: 

 

WE FOLLOW 
INTERNAL RULES 

 
 

 
• We respect, promote and put 

into practice the 
internal regulations that guide our 

work in the professional and labor 

aspects. 

 
• We commit to providing 

professional, honest and 

transparent treatment when 

delivering the agreed 

services and products of the 

highest quality, adhering to 

applicable laws and internal 

regulations. 

 

This is how we strengthen it: 

When I read, I understand and 

respect the internal work 

regulations to contribute to a 

healthy environment among 

employees. 
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WE PROTECT 
PERSONAL DATA 

 

 
We ensure compliance with data protection laws. 

 

 

 

 

 

An employee disclosed information about a colleague. They 

shared it with the entire team, and now everyone is 

talking  

information 

about colleagues, it is important to understand that this information 

 

 



 

 

Agreement 12: 

 

WE PROMOTE 
OVERALL  
WELL-BEING 

 
• We adopt safety measures 

to safeguard the protection 

and inntegrity of individuals 

and the organization´s assets. 

 

 
• We promote activities that 

encourage employees to 
maintain overall well-being 
(physical, mental, emotional 
and social). 

 
• We support actions that 

contribute to health and 
a safe, addiction-free 

environment. 

Agreement 13: 

 

WE CARE FOR 
THE ENVIRONMENT. 

 
• We respect the security 

provisions established by the 

organization and report any act 

that violates these provisions. 

 

This is how we strengthen it: 

• We do not allow the use, 

possession, sale, attempted 

sale, transportation, 

distribution or manufacture of 

illegal and/or controlled 

substances (without a medical 

prescription), regardless of the 

amount or form. 

• We recognize the protection 

and conservation of the 

environment as our social 

commitment and shared 
responsibility among all 

employees. 

• We promote and protect the 

environment through actions 

that encourage the care and 

rational use of natural 

resources, striving 

• We are committed to 

purchasing, selling and using 

products that are not harmful 

to the environment. 

This is how we strengthen it: 

1 Being aware of the 

importance of reducing paper 

consumption, printing only 

when strictly necessary for 

my tasks, and prioritizing 

When I take time to take care of my health, maintain good eating 

habits, and engage in physical activities. 

 
When I respect workplace safety rules and protocols. 

to use biodegradable materials, as 

well as overseeing waste control 

and recycling. 

saving information digitally. 
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ETHICS WITH 
THE 
VISITING 
TEAM 

 

 

 

We grow with inntegrity when we are 
impartial to our customers, suppliers, 
business partners and any person or entity 
that collaborates directly or indirectly with 
the organization, respecting the rules 
established in this code. 

OUR AGREEMENTS Code Of Ethics 39 



BE AN 
EXAMPLE 
FOR 
SOCIETY 

OUR AGREEMENTS Code of Ethics 41 
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Agreement 14: 

OUR 
RELATIONSHIP 
WITH CLIENTS 

 

 
• We guarantee the quality of 

our products and services 

through specifications clearly 

communicated to our customers. 

 
• Sales terms and claims must 

be free from unfair or 

misleading commercial 

practices regarding the 

availability and quality of our 

products or services. 

 
 

 

This is how we strengthen it: 

 

 

• We adhere to the code and/or 

standards of legal, respectful, 

decent, honest, truthful and 

verifiable advertising. 

 
• We align our advertising 
and marketing campaigns with 

our social responsibility and 

institutional principles by 

promoting health and sports, 

avoiding circumstances that 

could undermine the 

organization´s inntegrity, dignity 

and impartiality. 

 
 
 
 
 

 
LET'S BUILD 
TRUST 

 
When I treat the customer with kindness and quality service, 

recommending what best suits their needs and always addressing their 

questions. 
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For more information, 

 

 

 

 

 

 

 

Agreement 15: 

 

OUR RELATIONSHIP 
WITH SUPPLIERS 

 

 

• We consider as suppliers 

those who share our 

philosophy of ethics and 

adherence to values, and who 

maintain a reputation for fairness 

and inntegrity in their dealings. 

 
• In every negotiation and/or 

acquisition of goods or services, 

we always prioritize the 

interests of the organization 

within the framework of the 

law. 

 
• We ensure the fair and 

equitable participation of our 

suppliers through an impartial 

selection process, complying 

with the established internal 

control guidelines. 

 
• We reject and do not offer 

gifts that could compromise 

our objectivity in current or 
future negotiations or decision 

making. 

This is how we strengthen it: 

When I have no preference 

for a specific supplier, I 

remain objective in the 

selection process by 

analyzing which one best 

meets the organization´s 

needs. 

 
When I recommend to our 

customers the different brands 

we have according to their 

needs, without showing 

favoritism toward any 

particular one. 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

  

WHAT HAPPNES IF...? 

A supplier I frequently work with sent me a gift to my 

workplace for the holiday season. Upon receiving it, I realize 

it is an exclusive product that we sell in our store, and I 

decide not to report it. Is this correct?  

No, first and foremost, we must consider whether the gift is given 

solely for commercial reasons and does not seek to compromise our 

objectivity. You should inform your direct supervisor or the 

appropriate department. 
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organize a fundraiser for a local cause. She decides to 

 
 

 carried out 

 

 

 

Agreement 16: 

 

OUR RELATIONSHIP 
WITH THE GOVERNMENT 

 

 

•  We respect and comply with the applicable laws 

and regulations established by the government and 

the countries with which we have relations. 

 
• We refrain from promising, offering, paying, 

lending or transferring, directly or indirectly, any 

service, product, funds or assets to any government 

official, employee or entity if such action falls 

outside the legal framework or 
provides us with an unfair competitive advantage. 

This is how we strengthen it: 

 When a representative from a government 

agency visits, I treat them with respect and 

cooperate with their needs and requests. 

 

 

 WHAT HAPPNES IF...? 
During a visit from a government agency at my workplace, 

I realize that we are not fully complying with all the 

requirements. The official indirectly asks for an illegal 

contribution in exchange for not issuing a new request and 

avoiding a follow-up visit. I reject the offer and follow the rules. 

Did I do the right thing? 

 
Yes, as our code states, we respect the law and do not accept 

providing any type of funds or products if it falls outside legal 

guidelines, as such behavior is dishonest. 

 
 
 
 

 
• We are socially committed and carry out actions that benefit our 

community through programs proposed by the organization or by 

formally established civil society organizations. 

 
• We avoid creating false expectations regarding potential support that 

may be provided to the community. 

 

This is how we strengthen it: 

When I am interested and involved in the organization's social responsibility 

and community support programs. I actively participate and contribute to their 

success.
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Agreement 17: 

 

OUR RELATIONSHIP 
 

 

 



 

 
For more information 

 

 

 

 

 

 

 

WE COMPETE 
FAIRLY 

 
 
 
 
 
 

 

• In relation to our competitors, 

we communicate and promote 

ourselves in a clean, decent and 

honest manner, complying with 

the applicable antitrust and fair 

competition laws. 
 

 
• We avoid commenting on 

competitors' products or 

services in a false or improper 

manner. 

 
• We respect the confidential 

information and intellectual 

property of our competitors 

and third parties. 

• We are committed not to use 

improper means to improve 

our competitive position. 

 
• We show a sense of teamwork 

by respecting the work done by 

our colleagues, avoiding harm 

and creating healthy competition 

among all. 

This is how we strengthen it: 

When a customer 

asks me about the 

competition, 
I avoid making negative 

comments about their 

products or services. Instead, 

I speak respectfully and 

acknowledge their strengths. 

 
When one of my colleagues is 

assisting a customer, I do not 

interfere with their service. 
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Agreement 18: 

 

 
FAIRLY 

 

 
A customer is being served by a female colleague, while 
she is looking for a shoe in the warehouse, the customer looks 

me up 

 

 
Yes, to maintain an environment of healthy competition, we must 

respect if a customer is being served by a colleague, being polite and 

giving them the service they require. 

 

 

 

or services, without 

giving false or uncorroborated information. 

 

 



Add photo of collaborators joining hands TAKE FROM 
HR 
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Agreement 19: 

 

I AM A RESPONSABLE 
COLLABORATOR 

 
 

 

• We are careful in our 

expressions and are 

responsible when publishing or 

disseminating news of any 

content on social networks that 

affects third parties and the 

organization. 

 
• We do not make any 

comments or statements 

on social networks, about 

the performance, activities or 
initiatives we carry out within the 

organization or on any other 

internal matters. 

• We represent our brand in line 

with our mission by acting 

appropriately and wearing the T-

shirt with pride. 

 
• We avoid misuse 
of the uniform and refrain from 

engaging in risky situations, 

whether inside or outside the 

facilities, that could damage the 

image of the organization. 

 
 
 
 
 
 

WE LIVE 
OUR CULTURE 

 

This is how we strengthen it: 

Being aware that working for the organization means always 

representing the brand, even when off – site, I avoid making 

comments in front of others that could negatively affect the 

organization. 
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Is the employee adequately representing the brand? 

We strive to be a brand that positively impacts people's lives. Engaging 

in risky or inappropriate behavior—especially while wearing the 

uniform—can damage the organization's image. Let’s avoid situations 

that could reflect poorly on the brand. 
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INNTEGRAL 
CULTURE 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 
 

 
Living our values is part of our 
responsibilities, as well as 
observing and detecting that they 
are carried out in our workplace. 
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LET'S LIVE AN 

INNTEGRAL 

CULTURE 
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Hotline: 

 

This is how we strengthen it: 

When we know the Code of Ethics.          

We know how to identify violations.                     

We know about our INNLINE. 

We report and denounce responsibly whenever 

necessary. 
 

 
Our INNLINE ensures: 

 
• Confidentiality, we guarantee that 

your information will always remain 

protected. 

 
• Anonymity, your identity will 

be unknown. 

 
• Employees who use the INNLINE 

are free from any action resulting 

from the report they issue; that is, 

they may not be fired, penalized or 

discriminated against for deciding to 

report a violation of our Code of 

Ethics. 

 
Who can use the INNLINE? 

 
All employees who are part 

of Grupo Innovasport in any 
of its work centers. 
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Hotline: 

 

WE WANT T 
HEAR FROM YOU 

The INNLINE is an anonymous, confidential and independent service 

operated by EthicsGlobal, an independent organization that provides Ethics 

Hotline services. Through this service, you can report breaches of our Code of 

Ethics that compromise the inntegrity of the company. 

 
This is the way in which we can all defend and strengthen our Inntegral Culture. 

 

 
One day, a supplier tells me that they need to make the delivery 

 

 
guards, if you 

give them money, they will let us deliver without a 

 

 
To avoid a problem, I agreed. Is this correct? 

 

 

 

 

 

3 

 

 

 

 

 
If you feel that your concern has not 

been handled 

 

 

 
 

 

 illegal or 

unacceptable. 

 

 

 
 

 
Whether it´s personal issues 
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Hotline: 

 

REPORTING 
CHANNELS 

You can report through any of the reporting channels. The INNLINE is 
available every day of the year. 

 
 
 
 

 

                INNLINE is available year-round, 24 hours a day. 

 

800 000 7381 Monday to Saturday from 8:00 am to 10:00 pm 

and Sundays 9:00 am to 3:00 pm 
 

 
innlinelineasegura.com 

 

Start the chat by logging in to the website 
 

denuncia@innlinelineasegura.com 
 

 

+52 55 6538 5504 
 

Ethics Global App 

Code of Ethics prepared in collaboration with: 
 
 
 

 
Confidential© Innova Sport S.A. de C.V. - All rights reserved. Any act of reproduction of the contents, in whole or in part, 

in any form or medium, whether mechanical or electronic, is prohibited, 
graphic and other, as well as any act of dissemination, public communication or distribution, without the prior written consent of 

Grupo Innovasport. Consequently, the use of this material without prior consent shall constitute 
a legal infringement. If you are not the addressee of this document, you are notified that to proceed, in whole or in part, to the 
forwarding, transmission, modification, reproduction, distribution, marketing and / or transformation of the contents, without the 

consent of grupo Innovasport incurs the user in the corresponding liability. 
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